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Robert  S.  Cramer  •  Chairman 

John  T.  Kernan  •  Chairman  &  CEO                                                  n  B 

U 

Bernard  R.  Gifford  •  Chairman  &  CIO 

John  C.  CoUigan  •  President  &  CEO                                               z  H 

Peter  Harris  •  President  &  CEO 

Don  Morris  •  Chairman                                                                    2  ■ 

> 

Robert  Kotick  -Chairman  &  CEO 

Jeff  Braun  •  Chairman  &  CEO 

Usman  Ismail  •  President  &  CEO 

Gerry  Machi  •  President  &  CEO 

Chris  Kitze  •  President 

David  Billstrom  •  Chief  Executive  Officer 

Curt  Rawley  •  President 

Robert  Brownell 
Acting  President  &  CEO 

Stuart  Cannes  •  Chief  Executive  Officer 

Steven  Podradchik  •  President  &  CEO 

Pehong  Chen  •  Chairman  &  CEO 

John  P.  Moussouris  •  Chairman  &  CEO 

Douglas  G.  Carlston  •  Chairman  &  CEO 

John  Atcheson  •  President 

William  J.  O'Meara  •  President  &  CEO 

Isaak  Karaev  •  President  &  CEO 

Robert  I.  Bogin  •  Chief  Executive  Officer 

Peter  Forman  •  President  &  CEO 

Strauss  Zelnick  •  President  &  CEO 

sates 

Thomas  Yuen  •  President 

Robert  Davidson  •  Chairman  &  CEO 

David  Kusek  •  President 

Peter  Gotcher  •  President  &  CEO 

John  Scull  •  Managing  Director 

Sally  G.  Narodick 

ce  Game?, 

Chief  Executive  Officer 

Steve  Blank  •  Chief  Executive  Officer 

Garry  Hare  •  President 

Scott  Walchek  •  President  &  COO 

Bruno  Delean  •  President 

George  Grayson  •  President  &  CEO 

Michael  Mellin  •  President 

Kenneth  A.  Williams  •  Chairman  &  CEO 

John  J.  Wilczak  •  Chairman  &  CEO 

Gilman  Louie  •  Chairman 

Howard  Strachman  •  President  &  CEO 

Patrick  Ford  •  President  &  CEO 

t 
Shelley  Day  •  President 

Brian  Farrell  •  Chief  Operating  Officer 

Gary  Lauder  •  Chairman 

Trip  Hawkins 

Chairman,  President  &  CEO 

Chx-ShinYiang- President  &  CEO 

Peter  J.  Sprague  •  Chairman  &  President 

David  Lockton  •  Chairman  &  CEO 

Howard  Gordon  •  President  &  CEO 

John  Festa  •  Chief  Executive  Officer 

Peter  Black  •  President 

Audrey  MacLean  •  Chairman 
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SEPTEMBER 

1  2   AND   1  3,    1  994 

SAN    FRANCISCO 


What's  hype?  What's  real? 


What's  going  on  \vilh  digiuil 
apart.  Has  someono  calloil  nlT  the 


?  Last  year  it  was  the  next  big  thing.  Now  the  mega- deals  are  falHng 


Will  it  be  years  belorc  iho  is  buill,  or  can  wo  travel  it  already  on  the  ? 

Which  is  the  real  market,  tor  companies  or  consumers? 

Is  the  FCC  really  lo  blame  fur  the  failure  of  the  mergers? 

When  linalK  arriws  in  our  dens  and  h'ving  room^,  w  ill  it  be  on  a  computer  or  on  a  television  set? 

Which  are  the  best  servers  lor  ? 


The  largest  markets 


lor  answers  lo  these  and  other  timely  i-iuesi  ions,  we  iinileyoii  to  join  iis  for  ,  the  second  annual  Technologic 

conlerence  on  the  tiiture  of  new  intormation  deliver)-  s\-.slenis.    As  (he  television  age  becomes  the  age  of  digital  media,  computer 

tech  noli  igy  is  reshaping  our  ,  our  ,  and  our 

; .  Over  the  last  decade,  the  microelectronics  revolution  has  given  rise 

to  the  muitibillion -dollar  personal  computer  industry.  In  the  decade  ahead, 
microelectronics  and  advances  in  lasers,  optical  fibers,  data  compression,  and  satellite  communications  will  create  even  larger  markets  —  a 
true  digital  technology  for  the  rest  of  us. 

But  who  will  the  winners  be?  The  computer  companies,  the  media  companies,  new  companies,  t)r  partnerships  of  all  three?  Which 
technologies  will  flourish,  and  at  what  pace?  At  Digital  Media  Outlook,  you'll  get  the  answers  directk  from  the  in 

computers,  software,  broadcasting,  publishing,  and  education. 

During  the  next  few  years,  computer  technology  will  transform  three  of  our  most  important  cultuial  inst  iiutions  —  onr  schools,  our  mass 
media,  and  our  entertainment  industry.  Content  needs  will  influence  the  technology  choices  and  opportunities,  just  as  the  enabling 
technologies  will  change  the  nature  of  teaching  and  programming.  That's  why  is  bringing  logethei-  to[i  executives 

from  the  traditional  media  as  well  as  the  computer  and  software  industries. 

This  is  not  a  multimedia  conference;  our  focus  is  for  its  own  sake.  As  worlds  converge,  where  are  the 

opportunities  for  those  who  make  computers,  software,  semiconductors,  or  communications  systems,  and  for  those  who  operate  television 
networks,  publish  books  or  records,  or  produce  films?  At  ,  we'll  examine  the  market  realities  a nd  la\-  out  the 

competitive  issues  that  determine  winners  and  losers  in  this  emerging  and  often  confusing  industry. 


If  it's  your  job  to  follow  new  technologies  in  computing 
as  the  industry  moves  beyond  the  desktop,  or  if  you 
monitor  the  future  of  broadcasting  or  publishing,  this 
is  the  conference  for  you. 


The  program  will  be  held  at  the  San  Francisco  Airport 
Marriott  in  Burlingame,  California.  The  conference  fee 
is  $1,295  through  Friday,  July  22.  After  that  date,  the 
conference  fee  will  be  $1,495.  The  fee  includes  all 
conference  activities  and  meals.  Cancellations  will  be 
assessed  a  $100  service  fee  through  Friday,  August  26. 
After  that  date,  no  refunds  will  be  made.  With  prior 
notice,  substitutions  within  a  company  may  be 
arranged. 


A  block  of  rooms  has  been  reserved  from  September  1 1 
through  13  at  the  San  Francisco  Airport  Marriott,  1800 
Old  Bayshore  Road,  in  Burlingame,  California,  less 
than  ten  minutes  from  the  airport.  To  reserve  a  room, 
please  call  the  hotel  directly  at  415-692-9100  and  ask 
for  a  room  from  the  "Technologic  block."  The  room 
block  will  be  held  through  Monday,  August  22. 
Thereafter,  rooms  will  be  on  a  space-available  basis. 

For  more  information,  as  well  as  the  latest  additions  to 
the  program,  telephone  the  Conference  Coordinator  at 
Technologic  Partners  in  New  York  at  212-696-9330. 


PI        I  |/\L  ^  Enclosed  is  my  special  "Early 

MP   r^  I    A         Registration"  payment  for  $1,295. 
LL  U  \  /-\       Save  $200  through  July  22.  After  that 
date,  the  fee  will  be  $1,495. 


Name 


Badge  Name 


Company 


Addr. 


City 


Phor 


State 


Zip 


I'lease  cltarge  my  eredit  card: 

□  American  Express  □  VISA 


Card  No. 


U  MasterCard 


Exp.  Date 


Signature 


Please  mail  or  fax  this  form  to  the  attention  of 
Conference  Coordinator. 

Make  checks  payable  to  "Technologic  Partners."  Cancellations  will 

be  assossod  a  SlOO  ser\ico  toe  through  Vr^,i,i-,.  ,i.,.j:;.:.N;  1-.  .-.r;;.; 

that  cfate,  no  refunds  will  be  made. 

^S  Technologic  Partners 

419  Park  Avenue  South,  Suite  500 
New  York,  NY  10016 
(212)  696-9330  •  FAX  (212)  696-9793  dmobi 


